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Top Editors Learn About Sustainability  
on Oregon Green Frontier Tour
Showcasing its position as the leading producer of environmentally friendly 
hardwood plywood, Timber Products Company in June hosted seven editors 
from top building, architect, and home magazines who were interested in 
sustainability, managed forests, and how green products are manufactured.

Timber Products was a major partner in the Oregon Green Frontier Tour, a 
media event organized in conjunction with JELD-WEN® Windows & Doors, 
JELD-WEN Communities, and AIA Portland, the local architect chapter. 

The goal of the tour was to give a fresh perspective on green building and 
show how Oregon companies are leading the charge in developing sustainable 
practices and products.

“We were pleased to have an audience with these top writers and demonstrate 
our company’s commitment to sustainable products and forestry,” said Timber 
Products’ Vice President of Marketing Roger Rutan. “It was a great learning 
experience for them.”

The event kicked off with an opening night dinner at AIA Portland. The next 
morning, COO Joe Gonyea III accompanied the editors to Yreka, Calif., where 
forester Jim Ostrowski led a forestland tour that showed how Timber Products  
manages its natural resources and where sustainable material is sourced. Forester 
Stu Farber demonstrated how wildlife is cared for and communicated with a 
spotted owl nesting nearby. Although the owl did not make an appearance, 
several editors said it was the most memorable moment of the trip. 

Following a tour of the Timber Products Yreka veneer mill by Pete Himmel 
and Susan Hart, the day concluded with a visit to the Medford Complex, 
where Eric Cullen provided an overview of hardwood veneer trends and John 
Wasniewski showed how GreenT™ hardwood plywood is produced.  

GreenT Named  
a Best New Product 
for 2008
The new GreenT™ line of hardwood 
plywood from Timber Products Company 
continues to earn praises for its innovation 
and sustainability. This time, it’s from  
the builder trade. 

GreenT has been named one of Professional 
Builder magazine’s 100 Best New Products for 
2008, and was recognized in the publication’s June issue for its technological 
advances in bringing a low formaldehyde plywood panel to the market.

“The GreenT line is an important product for home builders because kitchen 
cabinetry made with the material contributes to their ability to meet the new 
NAHB Green standards, as well as other sustainable building requirements,” 
said Timber Products Vice President of Marketing Roger Rutan. “We’re honored 
to be one of the top new products of the year.”

Introduced in mid-2007, GreenT gathered several prestigious awards from the 
industry’s leading architectural publications last year. 

A panel of architects, designers, and specifiers selected GreenT for an  
Architectural Record Product Choice Award as one of the best new products of 
2007. In addition, the readers of Architectural Products chose GreenT for a Top 
50 Readers’ Choice Award.

GreenT hardwood plywood panels are manufactured with certified wood fiber 
and a special resin that meets most green building requirements, including LEED® 
and the strict California Air Resources Board (CARB) formaldehyde regulations. 
GreenT hardwood plywood is offered with an MDF, veneer, or particleboard 
core and includes a panel with a hardwood face and decorative overlay back. 
Also available are a two-sided decorative overlay panel, raw particleboard 
panels, and particleboard door core panels.  

Panel utilization continues to be a hot topic with our customers. That’s why 
Timber Products Company, based on market demand, recently introduced 
alternate-size hardwood plywood panels. Six- and seven-foot-long panels 
are now available nationwide in a wide variety of cores and thicknesses, 
and with a wide selection of veneer faces.

These alternate-size panels allow woodworkers to maximize the use of 
each panel in many standard applications, such as cabinetry, case goods, 
millwork, and furniture.

In another new product offering, customers can now order cross-grain 
sanding. Specialty sanders in our Oregon and Mississippi mills mean you can 
specify 8x4 and other short grain panels that that have been sanded to 
normal standard. These panels are ideal for modesty panels and commercial 
counters, to name just a few applications.

Contact your Timber Products sales representative for more details on these 
exciting new product features.  

New Alternate-Length Panels, Sanding Options 
Now Available

Timber Products forester Jim Ostrowski, far left, shows a tree core sample to a group of editors who attended 
the Oregon Green Frontier media tour in June. The editors toured Timber Products’ forestland and mills in Yreka, 
Calif., and Medford, Ore., to learn about sustainable building products and natural resources management.




