
was a good f it for this par t icular project,” 
said Timber Products Vice President Roger 
Rutan. “This venue is one of the highest profile 
projects in the United States, and Timber 
Products is honored that our GreenT line was 
specif ied for the luxury suites.”

Utilizing eco-certif ied materials like GreenT 
was one of a slew of environmental steps the 
legendary football team took when constructing  
its new home. Other sustainable goals for the 
3-million-square-foot venue included reducing  
solid waste by 25 percent, cutting energy use 
by 20 percent and saving 1 million gallons of 
water annually compared to what would be 
produced were green measures not in place. 
Related green design and construction elements  
undertaken by the team included a state-of-
the-art energy management system, reflective 
roof ing to reduce energy consumption, natural 
lighting and ventilation options, and green 
parking lots that facilitate storm water runoff.

“Proposing to complete green design initiatives 
is only the f irst step to true environmental 
footprint reduction,” stated Jack Hill, stadium 
general manager for the Dallas Cowboys. “The 
challenge lies in capturing performance and 
cost savings, ensuring initiatives are effective 
and always raising the bar. The Cowboys want 
to go beyond all the ‘green’ hype to set goals, 
deliver on those goals and be accountable to 
our fans and public.”

The playing f ield isn’t the only feature that ’s 
green at Dallas Cowboys Stadium, the NFL’s 
newest venue that came with a $1.1 billion 
pr ice tag and features a seating capacity of 
up to 100,000 fans. Many of the 200 luxury 
suites throughout the new stadium, which 
opened June 6, feature cabinetry made with 
Timber Products’ GreenT™ hardwood plywood.

Lundy Services, Inc. of Dallas worked for more 
than a year constructing the cabinets and  
collaborated with its distributor, Brazos Forest 
Products, L.P., to order the plain sliced walnut 
hardwood plywood for the massive project. 

“We’re seeing a growing number of large-scale 
construction projects like Cowboys Stadium that 
are aiming for both appearance and sustainable 
features for cabinets and case goods. GreenT 

CARB Update: Phase 2 
Products Now Available

With the f inal compliance level of the 
California Air Resources Board (CARB) 
formaldehyde requirements less than 
six months away from adoption, Timber 
Products Company’s hardwood plywood 
and particleboard mills in Medford, 
Ore., Grants Pass, Ore., and Corinth, 
Miss., have been cer t if ied to CARB 
Phase 2 levels. 

The Medford facility is 100 percent 
certif ied and is producing veneer core 
and MDF hardwood plywood, which 
comply with the Phase 2 requirements. 
Grants Pass’ veneer core panels meet 
the new standards and the facility is 
expected to be 100 percent cer t if ied  
by the end of July. 

“Customers can now order Phase 2  
material from us and be assured that it 
complies with the f inal CARB standards,” 
said Timber Products Vice President 
Roger Rutan. “Introducing Phase 2- 
compliant panels this early means our 
customers will not have to worry about 
sell-through provisions or any other 
upcoming CARB deadlines. They can order 
f rom us and know they have Phase 
2-compliant wood panels to sell.”

CARB Phase 2 requirements for veneer 
core hardwood plywood take ef fect  
Jan. 1, 2010, with lower formaldehyde 
emission levels. Raw par ticleboard  
and MDF have an additional year, until 
Jan. 1, 2011, to comply with Phase 2 
emission levels. Hardwood plywood 
with a composite core has a deadline  
of July 1, 2012.

For more information on our new CARB 
Phase 2 panels, contact your Timber 
Products sales representative.  

summer 2009

Project Profile: Dallas Cowboys’
New Gridiron Home Goes Green
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Lundy Services of Dallas ordered Timber Products’ GreenT plain sliced walnut hardwood plywood from distributor Brazos Forest Products to produce the 
cabinetry for many of the luxury suites in the new Cowboys Stadium.

AWFS Fair 2009
Visit Timber Products at AWFS 2009 in Las Vegas. 
Booth #2473. PAGE 2

CARB Standards Going National?
The Environmental Protection Agency is taking a 
hard look at its own formaldehyde limits. PAGE 3

Cowboys Stadium in Dallas opened June 6 and is the largest venue in the 
National Football League.

Dallas Cowboys (continued on page 2)
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The Cowboys provided a sneak preview of the 
suites pr ior to the stadium’s grand opening 
and the luxury boxes, some of which are only 
20 rows from the f ield, drew rave reviews.

“It ’s really exciting to see a suite completely 
f inished,” said Charlotte Anderson, Cowboys 
executive v ice president and daughter of  
Cowboys owner Jerry Jones, who had a huge 
hand in the inter ior designing of the suites. 

“Every little detail has been thought about 
and ar t iculated here, and to see all this  
come together and f inally be represented as a  
beautiful suite is very rewarding to all of us.”

For more information on the Cowboys Stadium 
suites and the GreenT mater ial used for the 
cabinetry, contact Timber Products representative 
Tony Posner at 800-477-6195.  

Project Profile: Dallas Cowboys’ New Gridiron Home Goes Green (continued)

knowing that he has mater ials on hand to 
build var ious sizes of drawer boxes, cabinet 
frames and shelving.

“We regularly carry about 15 dif ferent species 
of hardwood plywood at a t ime, as well as 
cut pieces from Spectrum in white melamine 
and maple that are vital components of most 
cabinet jobs,” said Foreman. “The quality of 
the cut pieces allows us to make the buying 
decision for our customers as easy as possible. 
The real meat and potatoes of our business are 
cabinet shops, so they need this extra service 
most of the time.”

Business in the current economy has been 
steady, said Foreman, because only about 20 
percent of Auburn’s business was tied to new 
tract home projects that have taken a big 
downturn. Foreman and his customers have 
been partially protected since they’ve focused 
on custom homes and renovations.

Credit Weighting
With the change of point system from 69 to 100 
base points, the total impact of wood products 
for LEED credits has decreased. But that doesn’t 
mean wood products aren’t an important part  
of LEED. Wood products may make up only a 
small portion of the available LEED credits, but  
knowledge of what wood products can do to help  
get the project certified is important. 

Regionalization
The USGBC has placed emphasis on regional envi-
ronmental issues and has identified these through 
regional councils, chapters and affiliates of the 
USGBC. For example, if you build a building in 
Arizona, you can earn additional credits for water 
conservation. Six LEED credits have been given 
priority in each specif ied region based on the  
location of the project. A project can earn one LEED 
point per regional credit up to a maximum of four. 

The USGBC website provides ample information 
on LEED 2009 and what can be done to help 
get a project to the next level. The USGBC 
provides an online guide for each LEED credit 
available under the LEED 2009 program and  
is a great tool for anyone wanting to better 
understand the LEED credit system and how 
your project f its into the program.  

“We have many people who have moved here 
from the San Francisco area and they came 
with the money to buy custom homes,” he said. 

“Those customers are still spending on kitchen 
projects and furniture like entertainment centers.”

Although a lot of cabinet shops in the area 
invested in CNC machines the past few years, 
Foreman says only a few have edgeband  
capability, which means he can offer a unique 
product in the marketplace.

“When tract home projects come back, my 
edgeband sales wil l go up dramat ically,” he 
said. “We have the advantage to of fer these 
cut-to-size products quickly with the help  
of Timber Products Company. Everyone wil l 
be too busy to do the cutt ing and they ’ l l 
want their components fast. That ’s where we 
come in.”  

Auburn Hardwoods in Redding, Calif., doesn’t 
just sell hardwood plywood. It wants to sell 
its cabinet customers everything they need to 
do a job.

It ’s this commitment to of fer ing a complete 
package of products that drove the company 
to order cut-to-size components from Timber 
Products’ Spectrum Division. 

“We take advantage of Timber Products’ cutting 
and edgebanding capabilities to increase our 
product and service of fer ings for customers,” 
said Auburn Hardwoods Manager Phil Foreman. 

“It ’s a service that helps us compete because 
we offer a var iety of components, in one stop, 
that our customers need. I want customers to 
feel like they are completely ready to do their 
cabinet project when they leave our store.”

Foreman, who has been serving the Redding 
market for the past 33 years, takes pr ide in 

Since its inception in 1998, the United States 
Green Building Council’s (USGBC) LEED Program 
has grown from an environmental vision to a 
world-wide program that encompasses more 
than 14,000 projects in all 50 states and over 
30 countr ies. Over 1 billion square feet of 
building development area has been impacted.

Chances are you’ve heard of or been a part of 
a LEED building project and know how quickly 
this program is growing. As the LEED green 
building program continues to mature, changes 
are being made to adjust to the current goals 
of the USGBC.

LEED 2009 is the most recent iteration of 
the program’s env ironmentally sustainable 
construction standards. LEED 2009’s major 
changes are to the scoring structure focus on 
energy ef f iciency and CO2 reductions.

Among the changes in LEED 2009 is the  
adjustment in the credit scale from 69 possible 
points to a new 100 point base. An additional 
10 points are available for innovation of design 
and regional issues. LEED 2009 has made  
additional changes focused on three key areas: 
harmonization of credits, credit weighting and 
regionalization. Many of these changes were 
implemented to refocus pr ior it ies and make 
LEED program categories more consistent.

Harmonization of Credits
In the past, LEED credits for wood products 
have been inconsistently scored in dif ferent 
LEED product categor ies. For example, LEED 
for New Construction and LEED for Commercial 
Inter iors had dif ferent ways of calculating 
credits MR 4, 5, 6 and 7. LEED 2009 eliminated 
this inconsistency with uniform requirements 
for credits pertaining to wood.

Cut-to-Size Components Play Major Role at Auburn Hardwoods

A New LEED for 2009 and Beyond

Many of the suites at Cowboys Stadium are less than 20 rows  
from the field.

See Timber Products at 
AWFS Fair 2009

Trade shows can be challenging these 
days, but we still think they are one 
of the best ways to interact with our 
customers. That ’s why Timber Products 
Company is exhibiting at the AWFS Fair 
in Las Vegas, July 15–19. Stop by our 
booth to say hello and learn more about 
our new prefinished panels, CustomCuts 
program, CARB Phase 2 certif ication and 
much more. Plus, follow us on Twitter 
@TimberProducts during the show for the 
latest information about special pr izes 
and giveaways each day. See you in  
Las Vegas!

AWFS Fair, July 15–19, 2009  
Booth #2473

Dallas Cowboys  
Stadium Project Team:

Cabinet Fabricator:  
Lundy Services, Inc.,  

Dallas Millwork Division

Hardwood Plywood Distributor:  
Brazos Forest Products, L.P

Contractor:  
Manhattan Construction Co.

Architect :  
HKS Sports & Entertainment Group, Dallas. 

Credits that pertain to wood:
MR Credit 4: Recycled Content 	 1–2 Points

MR Credit 5: Regional Materials 	 1–2 Points

MR Credit 6:  
Rapidly Renewable Materials 	 1 Point

MR Credit 7: Certified Wood	 1 Point

IEQ Credit 4.4: Low-Emitting Materials
Composite Wood and Agrifiber Products —	1 Point



Twitter Poll Reveals  
Healthy Sustainable Project Plans 

We recently polled our Twitter followers about sustainable  
cabinetry and certified wood usage. Here’s how a sampling of our  

audience responded about their outlook for this year:

Are you planning to specify sustainable  
cabinetry or case goods in a project this year?

Yes 	 86 percent

No 	 14 percent

How important is using certified wood  
products in your projects?

Extremely important	 14 percent

Very important	 43 percent

Important	 43 percent

Be sure to follow Timber Products on Twitter for  
company updates, project recaps and up-to-date news. 

Visit www.twitter.com to sign up.  
Our username is @TimberProducts.

Timber Products Company is pleased to  
announce that Michael Richardson has come 
on board as the company’s new marketing 
specialist.

Richardson previously worked at States 
Industr ies, where he served in a marketing 
function. He brings a strong background in 

green building products, formaldehyde regulations, prefinishing 
and components to his new position.

“Michael has a solid understanding of the hardwood plywood 
market and will be a great addition to our team as we continue 
to see growth in our GreenT product line,” said Roger Rutan, 
Vice President, Sales and Marketing. “He will lead our marketing 
ef for ts and support our strategy to reach new markets and 
expand our presence.”

Richardson has a bachelor of science degree in business  
administration from the University of Oregon. He can be reached 
at mrichard@timberproducts.com.

Welcome, Michael!  
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The debate over formaldehyde emission limits has long been a hot 
topic amongst panel producers in the wood products industry. It has 
now been brought to the forefront as one of the most important public 
policy issues. Because of the environmental attention that formaldehyde 
emissions has drawn and the adoption of the California regulation that 
just went into effect for composite panel producers, the Environmental 
Protection Agency (EPA) is considering adopting the CARB formaldehyde 
limits for composite wood panels, creating a new federal standard.

The California Air Resources Board (CARB) rule on formaldehyde emissions  
is now a reality and the composite panel industry has responded by  
producing products that meet this new standard, the most str ingent 
regulations of formaldehyde in the world. CARB defines composite panels 
as hardwood plywood, particleboard, and MDF.

The CARB rule affects all products made for sale in California that contain 
composite wood panels, including furniture, cabinetry, and component 
parts. To be able to legally sell products into the state, composite panel 
manufacturers must obtain third-party certif ications verifying that the 
products from their facilities comply with California state formaldehyde 
emission regulations. Most panel producers have converted their entire 
production to meet the CARB standards, since it is often impossible to know 
where these panels will be sold. Given the size of the California market, the 
prudent decision was to assure compliance by certifying all production.

These CARB regulations are being implemented in different phases beginning 
January 1 of this year, with subsequent deadlines for compliance coming 
at different dates in the future.

Starting July 1, 2010, furniture retailers and manufacturers selling in 
California will be required to produce and sell only products that are 
CARB-compliant.

There is currently a united front amongst composite panel producers and 
the wood products industry to have the CARB emission limits be adopted 
nationally by the EPA. 

Timber Products Company has played a leadership role in the adoption of 
the CARB regulations as a national standard. Members of Timber Products 
Company’s senior management team have been directly involved with the 
development of the specif ic language and negotiations amongst various  
interest groups, and are working to finalize the exact language in the CARB  
and federal regulation.

Having a national standard for formaldehyde emissions avoids the adoption 
of a variety of state-by-state regulations that would cause chaos for panel 
producers and the whole wood products industry. 

The wood products industry has joined with the Sierra Club to advance 
these regulations with the EPA and Congress. The Sierra Club has acknowl-
edged the strictness of the CARB emission limits and given that composite 
panel producers nationwide have moved to meet those standards, it made 
sense for them to promote this regulation at the federal level. 

The Timber Products team estimates that it will take about two years  
for a federal formaldehyde emission rule to be adopted, regardless of the 
route the rule making procedure goes. In the meantime, we recommend 
that all of our customers nationally become informed of the CARB rule 
for composite panel products and determine if their suppliers of these 
products have been certif ied to the CARB standard. By doing this, our 
customers will be well prepared to comply with the federal rule once it 
becomes a reality.   

The Lacey Act sets a groundbreaking precedent for the global trade 
in plants and plant products, acknowledging and supporting other 
countries’ efforts to govern their own natural resources and putting in 
place powerful incentives for companies trading in these commodities 
to do the same.

To address illegal logging and other illegal plant trade, the Lacey 
Act now does three main things: prohibits all trade in plant and 
plant products (e.g., furniture, paper, or lumber) that are illegally 
sourced from any U.S. state or any foreign country; requires importers  
to declare the country of or igin of harvest and species name of 
al l plants contained in their products; and establishes penalt ies 
for v iolation of the act, including for feiture of goods and vessels, 
f ines and jail t ime.

The act will have a profound impact on the wood products industry. 
Watch for more updates on the Lacey Act in the next issue of Timberline, 
and in the meantime if you have any questions please contact your 
Timber Products representative.  

The California Air Resources Board (CARB) announced at the end of  
May a four-month delay in the enforcement of the Phase 1 sell-through 
dates for distr ibutors and retailers of composite wood product panels 
manufactured before January 1, 2009. 

These products include hardwood plywood with veneer core (HWPW-
VC); particleboard (PB); medium density f iberboard (MDF); and thin 
MDF. The new deadline for distr ibutors is Sept. 30, 2009, while  
retailers have until April 30, 2010, to sell through inventory produced 
before the new regulations began.

CARB stated that due to the economic downturn, product sales have 
been much lower than expected, and distributors and retailers of these 
products still have a significant amount of non-complying inventory that 
was manufactured before January 1, 2009. The four-month enforcement 
grace period will allow additional time to sell these inventories.

The four-month enforcement grace period means that CARB will not 
enforce the sell-through dates during the grace periods for distributors 
and retailers of these products. During the enforcement grace period, 
CARB regulatory staf f will not refer these products for penalt ies or 
take other enforcement action against distributors or retailers regarding 
these sell-through dates.

For more information, visit the CARB Web site at www.arb.ca.gov.  

EPA Considering National  
Formaldehyde Emission Standards

Richardson Joins Marketing Group

Lacey Act Update

CARB Extends Distributor,  
Retailer Sell-Through Deadlines 
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The woodworking industry f inds itself doing many things dif ferently 
as we adapt to today’s ever-changing marketplace. It seems the only 
constant is change.

One of the new dynamics is the need for woodworkers to interact 
directly with architects and designers. An example is green building 
projects, where architects need more detailed product information from 
cabinet and millwork manufacturers as they develop designs and material 
specif icat ions. For this and many reasons, you have a wealth of  
knowledge to of fer architects and designers, some of which you might 
take for granted.

Wood — The Choice for Green Building 
The American design community has been one of the driving forces 
behind the boom in green building. However, understanding how wood 
works in the green env ironment is of ten lacking. Every major green 
building program recognizes wood as an environmentally friendly choice. 
As woodworkers, our job is to remind architects of this informat ion 
and to explain how they can integrate wood into their projects to earn 
recognition from various sustainable building programs.

Indoor air quality is a hot trend r ight now for architects who are  
working on green buildings. With all the knowledge you have working 
with wood and f inishing, you can proactively advise architects about 
how the plywood and composite panel industry has reduced emissions 
to their lowest levels in history.

In addition, wood is a renewable resource, and we should never stop 
reminding architects of this fact, especially with today ’s focus on 
everything sustainable. There is more forestland coverage today in 
Nor th Amer ica than in the early 1900s because of the industr y ’s  
dedicat ion to reforestat ion. While wood does not have structural 
properties equal to concrete, aluminum or steel, its environmental 
attr ibutes are far super ior. 

The Beauty of Real Wood
When you deal with hardwood lumber and veneer on a daily basis,  
it ’s easy to forget that the reason people like real wood is its beauty. 
An architect’s job is to design buildings that are functional and pleasing to 
the eye. When it comes to the inter ior, where our industry ’s products 
are featured, real wood offers architects the full spectrum of nature’s 
palate. Architects use color, texture and appearance to create inter ior 
environments. Our job is to educate architects about ways they can 
use cer tain species of wood, or even cer tain grades, to generate the 
desired look and feel.

A simple example is alder, which is a popular choice in the West. 
High-grade alder delivers a sleek, modern look while lower-grade 
rustic alder of fers a log cabin feel. Make sure that the architects and 
designers you work with understand wood in these terms. With your 
understanding of wood species and grades, you can show architects 
how to use wood to create the environment they are str iv ing for. Do 
they want a light and airy room? Go with maple. Want a darker, more 
conservative feel? Oak is a good place to star t. Woodworkers can be 
a great resource to architects when they show them the full range 
of wood options in the terms that descr ibe the appearance and feel 
rather than a technical def init ion.

Wood’s Versatility
Architects are constantly looking for new ways of creating inter ior  
environments, but many are not aware of the many applications that 
make wood a versatile and beautiful material to work with. One example 
is a decorative wall made with real wood. It ’s our job to educate them 
about the wood veneer options that are available, the dif ferent ways 
those panels can be designed and the process for af f ixing the panels  

to the wall. From counter fronts and millwork to specialty cabinetry, 
wood of fers designers a versat ile, funct ional and stylish mater ial. 
Woodworkers can show them how to make their design a reality.

Wood’s versatility is also enhanced with the use of today ’s advanced 
f inishing mater ial s. We’re al l bet ter of f when we can show archi-
tects how to use wood f inishes to enhance and customize the look 
and feel of any wood component. For example, maple’s popular ity is 
par t ial ly due to the many looks that can be achieved with dif ferent 
stains. This type of informat ion is key for an architect dur ing the 
development process.

A New Pair of Eyes
It ’s not surpr ising that many woodworkers feel out of place in an  
architect ’s or designer ’s of f ice. But once you step back and think about 
your products from purely an appearance perspective, you will quickly 
see how much value you can offer. From your knowledge of dif ferent 
wood species, grades, f inishing options, and the many applications for 
inter iors, woodworkers can become an architect ’s best resource. The  
result will be more business coming your way, and in today’s marketplace, 
that ’s the name of the game.  

This bylined article by Vice President Roger Rutan f irst appeared in the 
March 2009 issue of Wood Digest




